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It’s been a long time since we last communicated and a lot 
has changed at ACI. We’ve retooled so that we can deliver 
to you state of the art branding and digital strategies that 
creatively and effectively support your business goals and 
brand masterplan.

Jackie Coover

New Business Contact, Client Services
c: 609. 330.5971   |   w: 219. 464.2442 x102   |   e: jcoover@acincorporated.com

103 E Indiana Ave.   |   Valparaiso, IN 46383
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ACI:
AC Incorporated opens its 
doors in one of the founding 
partner’s basement. The 
agency’s focus is print 
advertising such 
as brochure’s, newsletters, 
and magazines.
Industry:
Print advertising is made 
easier with the emergence 
of desktop publishing and 
the personal computer.

I
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ACI:
AC Incorporated adds 
website development and 
digital technologies to its 
staple of marketing 
strategies. Business Booms!
Industry:
New technologies continue 
to emerge. Mobile phones 
gain popularity and the 
internet becomes a viable 
tool for e-commerce 
opening the door for an 
explosion in marketing. 

1990s

ACI:
AC Incorporated continues 
to evolve with the 
emergence of bigger and 
better technologies. ACI 
incorporates SEO, metrics 
and analytics as the 
cornerstone of their 
marketing strategies. ACI 
develops it first social media 
sales tactic. 
Industry:
Dot-com bubble bursts 
paving the way for a new 
age of the internet 
characterized by greater 
emphasis on information 
sharing, user centered 
design and collaboration. 
Creates a new way of 
engagement for brands. 
Social Media begins 
with Facebook, LinkedIn 
and Myspace. 

2000s

ACI:
ACI grows to meet the 
demand of a new marketing 
landscape by hiring in 
bound marketing specialists, 
bloggers to create content, 
and dedicated social 
media professionals to offer 
to clients and strengthen 
their brand strategies. 
Industry:
Email marketing and smart 
phones take over.  
Google+ expands 
integrated search. The 
phone book dies a long 
slow death. Internet usage 
surpasses time spent 
watching television.  Social 
media and blogs convert 
customers and leads.

I

2010

ACI:
As the marketing landscape 
continues to evolve, it will 
trend towards a more and 
more interactive, two-way 
communication between 
consumer and brand. 
ACI can provide value 
and engage customers 
in meaningful and 
exciting ways!
Industry Statistics: 
As of May 2016, worldwide 
there are over 1.65 billion 
monthly active Facebook 
users. Which is a 15% 
increase year over year. 
In 2016 mobile and 
smartphone users in the U.S. 
have an estimated reach of 
207.2 million.

ACIA

2016 & Beyond

ACI Timeline

Collateral development
and production

Content development
specialists

Email programs

E-newsletter

Graphic Artists

Special Events

Marketing Software

Metrics/Data analysts

Mobile marketing
specialists

PPC

Printing

PR specialists

SEO/keyword search

Social media specialists

Marketing Research

Sponsorship

Modern
Marketing
Strategy

1. Marketing Expertise
 within your niche

2. Manage
 Costs

3. Latest
 Technology

4. Ease staff
 burnout

5. No training necessary
 for agencies

6. Scale marketing
 efforts

7. Keep current
 on trends

8. Benefits from
 outside prospective

8 Agency Benefits

Website 
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We’re a boutique Chicagoland marketing & advertising agency 
that exists to bring our clients unmatched talent, bigger and better ideas, 

and a product they’ll be proud to share.

Our carefully-assembled team of strategic thinkers have one goal in mind – to make your product interesting enough to stand 
out in a world full of overwhelming messaging and infinite content. Our years of advertising experience and a perfectly-sized 

agency affords us the liberty of giving our clients the accessibility and personal service not typical of those larger than us.


